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Chicago, Oct, 13.—Regional gath- 
jerings of practically all of 
twenty-one groups affiliated with) 
the Motor and Equipment Whole- 
salers Association during the cur- 


Philadelphia, Oct. 13.—Just now the railroads are con- | 
tenting themselves with attacking the motor truck, but they | 
have in mind a similar drive against the passenger car and | 
are about ready to come out into the open should they see in | 
immediate view any success in their offensive against the | 
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Steel Industry Hopes for Revival 
When Car Makers Start Buying 


Some Automotive Gednes Aeante Have Been Placed, 
But Current Volume Is Lower 


Than Other Years 


Pittsburgh, Pa., Oct. 13.—In spite of disappointments, 
the steel industry centering here is still optimistic in spite 
of the fact that actual developments to date scarcely justify 
‘hopes of immediate far-r@gching revival in its particular 
field. Production of iron and steel has been showing some 
slight gains, but these are not large enough to account for 
The report of the United States Steel 





commercial vehicle highway users. 
Judson C. Welliver of the Highway Users’ 


This is the opinion of 
Conference, Penn- 


sylvania Division, which is flooding the state with a pam- 


phlet, 
Publie Service,’ 


Division has just been formed. 

“Railroad passenger 
fallen from $1,300,000,000 in 1920 to 
$730,000.000 in 1930,” said Mr. Wel- | 
liver, “and most of this loss is at- 
tributed by the railroads to the | 
passenger car. But railroad spokes- | 
men have said little about this. 
Why? The passenger car has too 
many friends. The railroads haven't 
wished, thus far, to antagonize the 
23,900,000 owners of passenger cars, 
so they have opened their war by 
attacking the commercial vehicle. 
There are signs aplenty, however r, | 
that their next assault will be) 
against the passenger car. 

Already, in a number of states, 
movements are afoot to abrogate 
those reciprocal arrangements | 
whereby each state opens its high- 
ways to passenger cars licensed in| 
other states. This, along with high | 
fees on cars in interstate travel, 
would so increase the cost and de- | 
tract from the satisfactions of tour- | 
ing as to reduce the incentive to| 
automobile ownership. 


, 


Again, passenger cars in cities are 
largely a substitute for street cars, 
Subways and suburban trains. It 
would be just as reasonable to tax, 
or ‘regulate’ cars off the city streets 
in order to save the city transit 
companies, as to drive commercial 
vehicles off the roads for the sake 
of the railroads. And it is timely 
to warn passenger car owners that 
their turn will come next, if the 
present campaign succeeds.” 


BATTERY MAKERSTO 
MEET IN CLEVELAND 


New York, Oct. 13.—The Cleve- | 
land Program Committee, under the 
chairmanship of Mr. L. N. Talkes, 


vice-president of the National 
Battery Manufacturer's Association, | 
has made plans for the fall con- | 
vention to take place November 18- | 
19, at the Hollenden Hotel, Cleve- 
land, Ohio. A most comprehensive | 
and active program of committee 
reports and papers are scheduled for 
presentation which will make this 
meeting most constructive and help- 
ful to its members and the industry 
as a whole. 

Particularly outstanding the Trade 
Practice Conference to be held 
Thursday, November 17, under the 
guidance of the Federal Trade Com- 
mission. The purpose of this con- 
ference is to give all concerned an 
opportunity to participate in the 
discussion of the rules prepared by 
the Trade Practice Conference 
Committee of the N. B. M. A. and 
which will be presented for adop- 
tion at this conference. 

The “rebuilt battery” problem has 


(Centinued on Page 4) 








“Save the Highways of 


revenue has®——— 


Pennsylvania for Their F'ull | 
of which he is author. 


The Pennsy!vania 


“ACCIDENTS REDUCED 
BY UNIFORM VEHICLE 


LAWS, SAYS CHAPIN 


Washington, Oct. 13.—Automobiles 


| are taking a smaller toll of lives in 


states which have adopted uniform 


vehicle laws and regulations, accord- | 


ing to a Department of Commerce 
statement. Fatalities were reported 
to be 30 per cent, lower in states 
having the standard drivers’ license | 
law. The statement follows in full 


| text: 


“Improved safety records of states 


which have adopted uniform vehicle | 
laws and regulations are shown in| 


reports presented by the executive 


| committee of the National Confer- 


ence on Street and Highway Safety 
to Secretary of Commerce Chapin, 
general chairman of the. conference, 
at a meeting held at the Department 
of Commerce. According to these 
reports, states having the standard 
drivers’ license law show more than 
30 per cent. better records as to mo- 
tor fatalities than states which have 
not yet adopted this system 
curbing irresponsible and 
driving on the highways.” 
In the opinion of Secretary 
Chapin: “The need for uniform mo- 
tor vehicle laws throughout the 
country is self-evident. The uni- 
form vehicle code for state legisla- 
tion which was revised and brought 
up to date two years ago furnishes 
an invaluable basis for states desir- 
ing to bring their laws up te tse best 
modern and uniform standara.” 


NEW CAR SALES IN 


TOLEDO AREA UP 57% 


Toledo, O., Oct. 13.—Commenting 
on the increase shown in new car 
registrations at the Lucas County 
Court House for Septecber, as com- 


pared with the same month last | 


year, Thomas J. Cooper, secretary of | 
the Toledo Automotive Trades Asso- | 
ciation, said: 

“An outstanding feature of the 
gain in sales is that it applies to all 
price classes, from the most modest 
car on through the medium price to 
the more costly models. The sales 
were evenly distributed over all 
price ranges.” 

The September new car registra- 
tions in Lucas county totaled 266, an 
increase of ninety-three cars, or 53.7 
per cent. The September increase is 
the second consecutive month to 
show a gain, August showing a gain 
of fifteen new cars. 


for | 
reckless | 


followed by an important meeting Corporation, 
with manufacturers during the M. 
E. W. A. annual convention at De- 


showing a continued increase in its backlog, 
might normally have been accepted as definitely encouraging, 


troit in December, it was announced | Dut financial circles generally had discounted this by assum- 


| here today. 

At the wholesaler-manufacturer 
| conference, it was divulged, a — | 
| teen-point program of the M. E.| 

W. A. for the protection and promo- 

ition of jobber distribution is to be 
presented. 

“The M. E. W. A. program. for; 
the advancement of jobber distribu- 
‘tion is highly beneficial to manu-| 
facturers distributing their products | Detroit, Oct. 13.—Release by R. L. 
renee eee, nee “ee an” | Polk & Co. of September commer- 
nouncement from association head- i i aa « samen 
quarters. “This fact will be all the cial car sales figures for twenty 
/more appreciated when manufac- 
turers have a thorough understand- 
ing of the association's program. 











SEPTEMBER TRUCK 
SALES SHOW GOOD 


for this class of vehicle over August, 
a reversal of seasonal trends that is 
| likely to be far reaching when com- 
(Continued on Page 2) | plete totals are available. 


|WILLYS SEPTEMBER sh", iia se. o Sucks mount: 
SALES TOP AUGUST 


ing to 5,243 units, against 4,717 in 

Toledo, O., Oct. 13.—Sale of Willys- 
Overland sixes, eights, trucks and | 
Willys-Knight cars for September 
| were 101.5 per cent. aheac of August, | 


|H. B. Harper, vice-president in 
charge of sales, announced here to- | 
day. 

September volume, 
only exceeded the previous month, 
but was 15 per cent. ahead of July, 
making September the leading 
month of the third quarter. 

A general upturn in Willys-Over- 
land retail sales has been noted in 
|a number of sections of the country, 
|Mr. Harper said, which he views as 
a favorable sign for this season of 
the year, year. 


NEW FRANKLIN “OLYMPIC” 
HAS _ PRICE OF $1,385 


Syracuse, N. Y., Oct. 
lin line of medium price cars is $1,385 at the factory, 
announced today by H. H. Franklin, president of the H. 
Franklin Manufacturing Company. This price relates to 
the sedan model. A coupe at the same pr ice is also included, 

|}and a convertible coupe is being listed at $1,500. 
The new car will be known as the®— 
| Olympic, the name distinguishing it| ity. Body design is adedibeiiaad by 
from the Airman and the twelve! the modern development of airplane 
| models, which are to be continued. | streamlining. 

The Olympic price is the lowest at| First shipments of the Olympic 
| which a Franklin product has ever | will be made the end of this week. 
| been offered and meets what Mr.| Dealers have been inspecting the 
| Franklin says has been the objective | sample cars at the factory for sev- 
of the company for some time—to|eral days, and orders have already 
produce a car priced for the times,| been placed for immediate allot- 
| so that it would fit a wider range of | ments that will this month result in 
| present car budgets. more than doubling the present 

Besides its air-cooled feature, the | manufacturing schedule at _ the 
Olympic is distinguished by 100/ Franklin plant. As less than one- 
horse power, supercharged, airplane | half of the dealerships have thus 
type motor, which provides a high} far had an opportunity to see the 
proportion of power to car weight | new car, appreciable additions to the 
and corresponding performance abil- bank of October orders are expected. 


(Continued on ne 4) 


GRACE & HOLLIDAY 
GET CONTINENTAL 
NEW CAR ACCOUNT: 


Detroit, Oct. 13. — Announcement 
Detroit, who have handled the ad- 
vertising of the Continental Motors 
Corporation for the past seven years, 
have been given the automobile ac- 
count as well, 

Plans are under way for an exten- 
sive campaign for the introduction 


he said, = 
E the new low-priced car Conti- 





future. 


it was 











states show a continuation of gains | 


is made that Grace & Holliday of | 


nental expects to launch in the near | 


3.—Base price of the new Frank-| 


H. | 


ing that the gain by “Big Steel’’ 
—————* turned out to be. 


| 


| from 


Ir 


LEAD OVER AUGUST! 


ithe thought that in the fall the 


| the year, 





would be larger than it 


One of the real disappointments 
in the steel trade this fall has been 


|the paucity and lightness of orders 


the automotive industry. 
Through the summer the steel man- 
ufacturers bolstered their hopes with 


motor vehicle builders would come 
}into the market with sizeable orders 
for material. To date, this business 
has not materialized. Steel execu- 
tives here generally believe that the 
automotive business will continue 
small in volume until the first of 
that is small in comparison 
with past years. 

While steel executives have made 
up their minds to a reduction in 
automotive business during the fall, 
they do feel that some fair buying is 
beginning. Fisher Body, Chevrolet, 
Buick, Olds, Willys-Overland and 
some other companies have recently 
released some orders for material. 
The Chrysler organization is said to 
be ready to make releases and for 
some weeks to come the steel in- 
dustry is likely to ge « little help 


|from automotive buying, which will 


help the showing, even though the 


| volume is less than in past years. 








The steel industry has made up 
its mind that the automotive in- 
dustrialists are going to follow their 
precedent of the immediate past and 
gear production rigidly to actual de- 
mand. It is felt here that even 
the production of new models for 
dealer sampling and similar activ- 
ities will be held closely to actual 


demand. 
One thing lis certain: when the 
(Continued on Page * 


BLEES ANNOUNCES 


CHANGES IN STAFF 
OF B. 0. P. GROUPS 


Detroit, Oct. 13.—A_ realignment 
in personnel of the Buick-Olds- 
Pontiac Corporation is announced 


by W. A. Blees, general sales man- 
ager of the organization. 


Under the new arrangement 
Emerson J. Poag is switched from 
sales promotion back to his old job 
as Buick advertising manager; J. E. 
Grimm is dropping the Buick ad- 
vertising portfolio to become assist- 
ant in charge of B-O-P multiple 
city dealer operations under W. A. 
Blees. W. R. Huber, formerly of 
Pontiac sales promotion, is stepped 
up to sales promotion manager of 


B-O-P. George Browder, former 
Olds sales promotion chief, is made 
sales manager of the unit. G. D. 


Burns is given the title of produc- 
tion manager of B-O-P sales pro- 
motion, and M. J. O'Connor has 
been picked as head of the business 
manager department, 
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ME.W.A. TO PRESENT 
14-POINT PROGRAM 
TO MANUFACTURERS 


(Continued from page 1) 


This special meeting is designed to 
bring about such an understanding. 
Incidentally, it will correct misun- 
derstandings found in a few isolated 
instances, and will convince manu- 
facturer-suppliers of jobbers that 
the policy of the M. E. W. A. is one 
of close co-operation with them.” 

As outlined, the M. E. W. A. four- | 
teen-point program follows: 

1. Constant demand that un- 
sound trade practices be eliminated, 
backed by unified jobber opinion. 


2. Continuous contacts with other | 
trade elements, such as car manu- | 


facturers, oil companies, tire com- 
panies, etc., to bring about a better 
appreciation and understanding of 
jobber distribution. 

3. Contacts with manufacturers 
distributing through jobbers to in- 
terpret to them jobber opinion on 
sales policies and practices. 

4. Maintaining at high efficiency 
the operations of the 21 regional 
groups, the working units of the na- 
tional body. 

5. Campaign of publicity to keep 
jobber distribution to the forefront. 

6. M. E. W. A. key line distribution 
charts for regional groups, through 
which jobbers may know “who else 
is handling the hne,” information 
that is being utilized by jobbers to 
great advantage. 

7. Campaign to customers of the 
jobber emphasizing how the jobber 
assists them in operating profitably. 

8. Establishment of the M. E. W. 
A. bureau of interchange of jobbers’ 
experiences on lines handled, for use 
by members. 

9. General and special surveys on 
various phases of management in 
the wholesale automotive field, such 
as methods of compensating sales- 
men, budgetary control, operating 
of branch establishments, machine 
shop operators, increasing the units 
of sales. etc. 

10. General monthly bulletin 
serving the two-fold purpose of sup- 
plying members with valuable in- 
formation and of bringing about 
unified jobber opinion on matters 
of trade interest. 

11. Merchandise exchange 
partment, facilitating the sale 
slow moving items, overstocks 
discontinued lines. 

12. Purchasing information ques- 
tionnaire, a device to assist jobbers 
to obtain accurate data, the first es- 
sential to efficient buying upon 
which depends profitable selling. 

13. Collection service, which puts 
the prestige of the national associa- 
tion back of jobbers’ efforts to col- 
lect past due accounts. 


de- 
of 
and 


14. Adjustment service, through 
which matters in dispute between 
jobbers and manufacturers and 


others are successfully handled. 

Each of the foregoing points is to 
be elaborated upon at the meeting 
@s a reason for considering jobbers 
indispensable in the scheme of 
manufacturer distribution and mer- 
ehandising. 

The regional group’ meetings 
scheduled for this week were held 
by the Southwestern Jobbers Asso- 


ciation at Fort Smith, Ark., 
Texas Jobbers Association at Dallas, 
Tex., Monday and yesterday. Those 
arranged for next week will be held 
by the Middle-Atlantic Automotive 
Jobbers Association at Atlantic City, 
N. J., Monday and Tuesday, and 
by the Virginia-Carolinas Automo- 
tive Wholesalers Association at 


Thursday. 

“The groups will give considera- 
tion to the fourteen-point program 
for the advancement of jobber dis- 
tribution, 
on the association's plan for inter- 
|change of jobbers’ exxperience on 





|lines handled,” declares B. W. 
Ruark, general manager of the | 
M. E. W. A. 


ALABAMA GOV. SIGNS 
LICENSE FEES BILL 


Montgomery, Ala., Oct. 13.—-Gov. 
Miller has signed a bill passed at the 
special session of the Legislature 
fixing license fees for passenger cars 


horsepower. The new law is to be- 
come effective April 1, 1933, and 
provides for the following fees on 
| private automobiles: Not exceeding 
2,500 pounds, $11.25; 2,500 to 3,000 
pounds, $16.75; 3,000 to 3,500 pounds, 
$19.25; 3,500 to 4,000 pounds, $26.25; 
over 4,000 pounds, $30. 


FIRESTONE PREDICTS 50% 
GAIN IN OCTOBER SALES 


Washington, Oct. 13.—Tire sales 
in October bid fair to exceed those 








of September by 50 per cent., ac- 
cording to Harvey Firestone, who 
visited President Hoover at the 


White House today. 

Mr. Firestone asserted that a gen- 
eral improvement in business is 
becoming increasingly evident and is 
showing up in a concrete way in 
the tire industry. 


NASH VETERAN DIES 





HANS LUTHI 


Hans Luthi, 52, superintendent of 
| the Nash Motors Company here and 
a member of the organization and 
its predecessors since 1906, died 
Tuesday, 


and the 


Greensboro, N. C., Wednesday and | 
the steel business is gaining slowly 


with particular emphasis | 


on the basis of weight instead of | 





| 
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FINANCIAL NEWS 


STEEL 

New York, Oct. 
prices for finished steel, pig iron 
and steel scrap are unchanged from 
last week, Iron Age says today, but 


and confidence still exists that there 
will be an extension of the gradual 
improvement of recent weeks, de- 
spite the depressive influences of the 
presidential election campaign and 
| declines in security prices. 

Some steel buying by the automo- 
| bile industry is noted 


| large railroad systems are expected 
| lo inquire for plates and shapes for 


| new cars this week, 





it was stated. 
| Reading Railway has ordered a sec- 
| ond lot of 600 tons of plates for re- 
| pair work, and Norfolk & Western | 
will buy 3,060 tons of*track acces- 
sories in addition to 5,000 tons of 
rails. About 9,000 tons of rolled steel 
wheels wil lbe bought for New York 
subway cars, Iron Age stated. 

“Ingot production for the entire 
country is estimated for this week 
at 19 per cent. of capacity compared 
with the calculation for September 
by the American Iron and Steel In- 
stitute of 17.34 per cent.,” the maga- 
zine stated. “Last month’s output 
of raw steel was the largest since 
May, and the rise in the daily rate, 
which was 21.6 per cent. as com- 
pared with August, was the first 
since February.” 


ELECTRIC OUTPUT 
New York, Oct. 13.—Production of 
electricity in the United States 
showed a further slight gain in the 
week ended October 8, the weekly 
report of the National Electric Light 
Association showed yesterday. 
Production amounted to 1,506,- 
219,000 kilowatt hours, against 
1,499,459,000 in the preceding week. 
The total was 8.9 per cent. under 
the like week of last year. 


RUBBER 

New York, Oct. 13.—Conditions of 
the rubber industry during the fiscal 
year of the Rubber Exchange of 
New York were reviewed in the an- 
nual report of that market made 
public yesterday. For twelve months 
ended August 31, 1932, the volume 
of trading on the exchange was 
258,202 long tons of which 234,920 
long tons were transacted in the 
number one, standard contract; 
20,500 tons in the number one-B, 
standard contract; fifty tons in the 
A-B contracts, 1,610 in the A con- 
tract and 1,122 tons in the old A 
contract. John L. Julian, president 
of the exchange, stated that “con- 
sumption in the United States de- 
clined further during the last twelve 
months, whereas the total foreign 
consumption during that period 
somewhat exceeded previous levels. 
At August 31, 1932, the principal 
world stocks were about 46,000 tons 
higher than at August 31, 1931.” 


STANDARD OIL 

New York, Oct. 13.—In response 
to inquiries by A. W. Robertson, 
chairman of President Hoover’s 
Committee on Industrial Rehabilita- 
tion, S. B. Hunt, vice-president and 
treasurer of the Standard Oil Com- 
pany of New Jersey, stated: “It has 
always been the policy of Standard 
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| 
OR ten years Don Pierce was the chap who told advertis- 
ing peddlers whether or not they were on the schedule. 
He did a fine job as head of media for Ward Canaday at the 
| United States advertising agency, but nursing an ambition 
| to be on his own, Don jumped from Toledo to Cleveland, 
| where he has become a special representative in the trade 
| paper field, with headquarters in the Bulkley Building. 
* 2K * 

INDICATIVE OF THE scarcity of jobs in the automo- 

bile industry and how eagerly every possible lead is followed 
up, we cite what followed the publication in the column of 
|a story that a Detroit automobile company, name not given, 
| was advertising in a local daily for field men. 
Almost before the ink was dry on that issue of A. D. N. 
| we began to hear from the story. We got letters from Wis- 
consin, Massachusetts and North Dakota, asking for the box 
number of the unknown advertiser. 

To save postage for our customers, be it known that 
'this advertisement appeared in the Detroit Free Press, and 
the box number to which applications should be sent is 922. 

ok ck 

“CHEVROLET BRINGS BACK WORLD’S TITLE” is 
| the caption on a bit of publicity that came to this desk from 
| General Motors Products of Canada. The heading fooled me, 
|for the story itself had to do with Bob Pearce packing his 
racing shel] on the top of his Chevrolet coupe and driving to 
the Olympic Games at Los Angeles, where he won the world’s 
|sculling championship. He toted the shell back to his home 
in Hamilton, Ont., on his car and that’s how “Chevrolet 
Brings Back World’s Title.” 

* * 

IN THE SAME NEWS bundle Oshawa advises that 
Canada continues to supply practically all of the automobiles 
for her own use. Take August, for example. In that month 
the Dominion imported only eighty-six cars of all types. 
Fifty-eight of these were of the low-priced class, ranging in 
value from $1,200 downwards, and fifty-seven came from 
ithe United States. In the same month Canada imported only 
| seventeen trucks from the United States and two from 
Great Britain. 





3K 


* 


* * * 


IN THE FREE PRESS BUILDING, Graham-Paige 
|salesroom, this city, this week, the factory is passing out 
engineering facts, all about its own product, of course. Lec- 
turers are there to tell you all about it. You see a Graham 
sedan with eight-inch blocks under the left front and right 
rear wheels, with the body staying level nevertheless, and 
| the doors opening and closing freely. 

You also see another sedan tipped to an angle of 55 
degrees. Even with the running boards just about touching 
the floor, the car shows no tendency to topple over. 

* 


* ” 


WILCOX-RICH, a division of the Eaton Manufacturing 
Company, gives us a new product — valve seat rings. 
Originally developed by Wilcox-Rich for aircraft and com- 
mercial transportation, these rings, it is reported, are being 
taken up as standard equipment by passenger car manu- 
facturers. 





STEEL INDUSTRY 
AWAITS BUYING 
BY CAR MAKERS 


(Continued from Page 1) 


Oil Company of New Jersey to main- 
tain its facilities and equipment at 
a high degree of efficiency, and we 
have been and are continuing to 
carry on with this policy in antici- 
pation of improved business condi- 
tions. Our present plans contem- 
plate a capital outlay of approxi- 
mately $20,000,000 over the period 
between September 1, 1932, and June 
30, 1933, for maintenance and im- 
provements in the United States 
alone.” 


automotive industry begins buying 
again in its ustomary volume, the 
|effect on the iron and steel busi- 
ness in this section and every other 
will be immediate and far-reaching. 
In the meantime, the steel men 
point to the fact that the industry 
is making modest progress in spite 


CROCKER-WHEELER 
New York, Oct. 13.—Dr. Charles F. 
Burgess has been elected a director 





of Crocker-Wheeler Electric Manu- 
facturing Company to fill the va- 
cancy caused by the death of Ed- 
ward W. Brown, it was announced 
yesterday,..., bone 


of the lightness in automotive buy- 
ing as a reason for expecting a real 
advance as soon as the motor vehicle 
industry again enters the market in 
its accustomed fashion, 


i 
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Retail Salesmen— Lhis Is Your Page 





This department is devoted to 
sion of the industry, 


let us get it ready for publication. 


may help another salesmen to make sales or avoid errors that cost 


you commissions. 


Dealers read this page. Give 


these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


Putting Salesmen on Their 


Mettle Aid Aids Car Sales 





By CHARLES B. 

When an automobile salesman is faced with a definite 
challenge, he can often put on additional steam and accom- 
Knowing that he is on his mettle, 


plish surprising results. 


the salesman puts everything he can muster 
and works like a Trojan to make his point. 
illustration of this evident 


An 
truth is contained in an experience 
related by Norman Sperl, sales 
manager for the Thompson Chevro- 
let Company, 64 Huntington St., 
New London, Conn., in an interview 
with a representative of Automotive 
Daiiy News. His story follows: 

“At one of the monthly meetings 
of our sales staff a rumor spread 
that one of the so-called ‘investi- 
gators’ from the home company was 
in town. This man’s purpose was, 
of course, to pose as prospect and 
find out what type of selling was 
being done on Chevrolets in New 
London. 

“This rumor naturally put all of 
us on the lookout. We had in mind 
particularly a late report that previ- 
ous investigations of selling methods 
in the field had shown that 85 per 
cent. of the salesmen interviewed by 
take ‘prospects’ had failed to ask the 
‘prospect’ to buy. 

“Shortly thereafter a man came 
into the showroom. He was a total 
stranger. His whole attitude was al- 
together too plausible. I had him 
spotted immediately as the manu- 
facturer’s representative. He intro- 
duced himself with the usual ‘line’ 
—he didn’t want to buy a car, just 
loking around, etc. 

“After some conversation the pros- 
pect told me that he was engaged 
in the insurance business in New | 
London, This was a dead give away. 
I now knew he was the investigator, 


because the insurance disguise would | 


be a logical one for such a man to 
assume. 

“Positive that my hunch was cor- 
rect, I determined to ‘give him the 
works,’ based upon what I had 


learned from the results of the} 


previous factory survey. I went to 
work on him with enthusiasm, de- 
termined that the report he turned 
in on me should be a favorable one, 
even though I knew that my strenu- 
ous selling efforts could not possibly 
result in a sale. 

“After going through the entire 


presentation in my best manner I| 


asked him point blank for the order. 


TRUCK GROUP TO DIRECT 
EDUCATIONAL CAMPAIGN 





Indianapolis, Ind., Oct. 13.—Plans | 


for an educational program to ac- 
quaini the public with the part mo- 
tor trucks have in the lives of prac- 
tically every individual were dis- 
cussed at a luncheon of vice-presi- 


dents and directors of the Motor 
Truck Association of Indiana here. 
The educational program and a 


legislative program to be prepared | 


for the 1933 session of the general 
assembly will be adopted by the as- 
sociation at the sixteenth annual 
State convention here next monih. 


NEW TRUCK DEALERS 

South Bend, Ind. Oct. 13.—The 
Studebaker Corporation announces 
the following new commercial car 
dealers: Howard L. Neilan, Coalinga, 
Cal.; Kitrich Motor Company, New 
Albany, Ind.; Murphy Motor Com- 
pany, Hannibal, Mo., and Arthur 
Gorwood, Marysville, Cal. 





Salesmen, this is your department. 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 





the interests of the retail sales divi- 
Automotive 





It wants you to pass on 





Your achievement or your mistake | 
SEATTLE, WASH. 


Leon Titus, former president 
the Washington Automotive Trades 
Association, and now operating the 
| University Chevrolet agency, and 
Miss Doris Thompson of Portland, 
were married in that city recently. 
They expect to return to Seattle 
from their honeymoon this week and 
will make their home in the Uni- 
| versity district. Mr. Titus formerly 
had dealerships in Chehalis and 

other Washington towns. 
|‘ a . + 
i ok Savidge was cheered by this 
message from C. H. Bliss, vice-presi- 
dent: “National average for Nash, |} 
six sales is 24 per cent., 
zation average is 42 per cent.’ 
. 


us the benefit of your reactions on 





B. 1RR 


cm 
There is a “neck and neck” race 
between Eddie Pinkham of William 
————= | 0. MeKay and Speed Lyle of How- 
{I placed particular emphasis on this | ard Motor Company for first place 
because of the impression I sought | in the all-Seattle Ford dealers sales 
to make. Imagine my startled be- | contest. 
wilderment when he bought the car. 
| “It turned out that the ‘investi- 
gator’ was actually a New London 
insurance adjuster. So far as mak- 
ing an impression upon a factory 
|representative was concerned my ef- a 
|forts had been wasted, but I had | : 
sold an automobile, which did not | PHILADELPHIA 
make me feel very badly. It was| Just hear ’em tick—those hand- 
one case of a too vivid imagination | some new watches now being worn 
| which proved beneficial. |by J. E. Alderman and Samuel F. 
‘This instance, witi others, has | Keats, of the sales force of the Guy 
convinced me that every prospect | A. Willey Motor Company, Graham 
should be considered a potential|distributor in this territory, The 
buyer. Many salesmen are too prone | chronometers were awarded to the 
to take ‘no’ for an answer. ‘No’ | pair, who were among twenty sales- 
should be the signal to start work- | men in the United States to receive 
ing.’ prizes, by the Graham-Paige Motors 


~ Used Car Selling Prices 


ee 


‘fon the ball’ 








* * . 

Carl E. Arnold has opened a new 
business dealing in used cars at 
1006 East Pike St. He is a past 
president of the Used Car Managers 
Association of this city. 




















Autemetive oo ie News in this department offers for 
the benefit of its dealer and salesmen readers a compilation 
of prices at which used cars have within the past few days 
been offered for sale by reputable dealers in various cities. 
These prices will vary on condition and from other causes. 
| They are not presented as being the exact prices at which 
| these models should be sold, but simply as the prices at 
| which they have been offered for sale by dealers in the 
various cities. Other cities will appear in subsequent issues 
‘of this paper. 


| Pittsburgh, Pa. 


| 








1931 1930 1929 1928 
PN oes owe eiba ak 475b-625 350-450 eat ‘nee 
Buiek (LIGnt) ..cccosecs 445cp 395r 195c-290 125cp-225 
| Buick (Medium) ........ 645 585 a a 
Coe ee 845 645 350t 300 
SM cicacaaenesaae ° whee aaa 695 545 
SITET TCC 295-475¢ 185cp-245 169c 85 
STE bn6s cee ss 06nes ° 645cp 350cp-545cp 150-395 295cp 
Rane a 745 435 ee cae 
| Chrysler Imperial ...... ° anata 645 295cp 
PRMD AS os ciseaessacecnans aaa 715b ; rye 
MR 5 a ce eeake 7 395r inne 
CE 6 os ccc cceneen = cake 295-345 
Se os sn cien penne P 495b are wo ee 
|S PORTS eeneson ° saa 250cp-525 235cp 125 
Pe 1 wc cccccnb enn oaks 665 350cp-375r : re 
EE ac ceiame ene aes 285-375cp 225cp-250cp 125cp- 175¢ 60-95 
eee Sa ana eae 250cp-325c 165r-245 86cp-95 75r-100cp 
NN libs acaba bees oe ont 595 “eG 
EE I OE TT ET Te 375cp 295 225-275 15 
I es 2 ac odee anes sed 550 weal 
SN ta a sg ‘ 580 325-445 225ep-325 95b-195 
Perms 6 nn ccccccccee 595cp 325 295 171 
Pee B nc ccccccacce Pe 450 er 
Tn cs 66s soeneeesen 1645 695t-950cp ges 250-345 
CSO Nop abbna tenures cane ‘sss 895 475cp 
OEE TCE OCCTT . 495 er 275cep-350cp 175-245r 
are a ek 450 295r-325cp 150-245cp 95-175 
|Nash Advance ......... : 645 545¢p 365 
OS oh a wcntdaned ,. 375-525 300 
CORON © viccccsctnaccos eae 325cp 
ORRRD. oo ccccccanees 475cp-525ce 265cp-395cp ie cae 
Te i ae akan cane 1275 695-1250t 550-595 295-325 
i... ds cbbesseaaneass saa 795b 275b 
Plymouth ....... rete mate 265-300 ean aa sate 
ee eae 375 250c-295 215cp-225 15-80 
Studebaker 6 ....ccccces 375 395d aa 115 
Studebaker Dictator...... 490cp-695 295-300cp ee 
Studebaker Commander. . oa 395r-465 295-345 
Studebaker President... 1000 515 295-300 
Ee er Cee ee aac aoe ; 345 
Willys-Overiand ........ 275cp = 


Willys-Knight 


d-De Luxe. c-Coach. cp-Coupe. ccp-Convertible coupe. b-Brougham. 
t-Touring. r-Roadster. Where no distinguishing mark follows the price 
the car offered is a sedan. 


of 





“Dealer Activities 





Danbury Fair. Four other Dodge 
dealers co-operated in the showing, 
in which 25 cars and trucks were 


They were: Emil Groll- 
Parrott Motor Com- 


: staged a large exhibit at the recent 


on display. 
jaha, Danbury; 








, Corporation for their success in a/ pany, Newburgh, N. Y.; Roscoe 
national sales contest recently closed.| Benjamin, Poughkeepsie, N, Y., and 
= eee George Tator, South Salem, N. Y, 

At the request of the Foss-Hughes| There was broadcasting from the 
Company, Pierce-Arrow distributor! exhibit both day and night and a 


| scene of his trumph on the salt beds | 


your or gani- | 


ssn ee 


in this bailiwick, Ab Jenkins, world’s 
premier automobile driver, arrived | 
here the other day, fresh from the 


continuous motion picture 
* . * 

Thompson Chevrolet Com- 
64 Huntington Street, New 
London, reports new car sales 14 
units behind last year’s figure at 
this time, but used cars are 60 units 
ahead of the 1931 number, 


The used car stock of Krieger & 


display. 


The 
of Utah, where he recently drove a we 
P-A twelve-cylinder roadster 2,710) 
miles in twenty-four consecutive | 
hours, an unparalleled feat. His av-| 
erage speed, it will be recalled, in- 
cluding refueling stops, was 112.9 
miles per hour. Jenkins tooled into 


Philly in the car with which he St. Germaine, De Soto, Plymouth 
made his maaees a run, | ena Hupmobile dealers of 117 
CONNECTICUT Franklin Street, Norwich, is less 

than one-third of what it was a 


year ago. Sales are reporied as 
Dodge and Plymouth distributors | fairly good on both new end used 
with with headquarters in _~ Bridgeport, cars, 


Studebaker 
ahead 30 Q% 


in August Deliveries 


The Blue Ribbon Garage, Inc., 








OU know what August is in the automobile 
business. One of the poorest selling month$ 
in the year, 
Even this August, when general business conditions 
began to show their first real improvement, regis- 
trations for the automobile industry as a whole in 
the 44 states reporting were 10.2% behind July. 
But Studebaker retail deliveries were up 30.8%! 
The reason? A simple one, 
The public that’s been deferring its car buying has 
been comparing cars this year more than in any 
year before. 
And the public has found the President, Com- 
mander and Dictator Eights and the Studebaker Six 
to be the outstanding cars in their price range. 
Outstanding in style, size, stamina, power, engineer- 
ing advancements and equipment. The cars with 
the 32 betterments that make them the 4 great buys 
of *32 
That's why Studebaker retail deliveries advanced 
30.8% in August over July while the rest of the in- 
dustry was falling behind. And that’s why the fu- 
ture for Studebaker looks so promising. 


So why not plan now to be on the Studebaker band 
wagon when 1933 begins? 


Why not line up with this line that led the industry 
out of the 1921 depression—and that’s ready now, 
as it was ready then, with the superior kind of mer- 
chandise the public wants? 

Write at once for details of the deal “America’s 
Friendliest Factory” offers. The Studebaker frane 
chise is written by Paul G. Hoffman, Studebaker 
president, and himself one of America’s most suc- 
cessful distributors. 


THE STUDEBAKER SALES 
CORPORATION OF AMERICA 


South Bend, Indiana 


———SeEeESEeEeErIL_ _~ z= >>> 
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Capacity and Production 


F American industry generally in 1929 had been asked if 

it could exist and pay wages on the production volume 

that is common today, it would have answered in a loud 
voice: “NO.” 

According to a recent estimate the steel mills of the 
country could today produce about 71,000,000 tons of steel. 
In 1931 the total output was 25,945,500 tons and looking 
back from the vantage point of 1932 that seems almost 
bonanza production, It certainly does not seem likely that 
the steel mills will produce more than 15,000,000 tons of 
their metal during the present year. 

If the automotive industry were pressed, its present 
plant equipment would probably permit a total vehicle pro- 
duction of 9,000,000 units. Never even in the somewhat mad 
year of 1929 did our industry get up to this maximum pro- 
duction level. In 1929 our industry had to be content with 
5,621,000 units. This year our total will be somewhere be- 
tween 1,500,000 and 1,600,000. 

Other industries undoubtedly have a production capacity 
far beyond any demand that is likely to be made for many 
years to come. Obviously industry must have a certain factor 
of ability to produce beyond immediate needs. Almost every 
industry has peak demand seasons when it needs greater 
productive capacity than at other periods. 

However, it would seem that American industry gen- 
erally has carried this factor of excess productive capacity 
beyond present economical limits. Of course, this excess 
capacity is that cost factor known as “overhead,” which eats 
into profits and swells deficits. If a plant has a capacity to 
produce 300,000 units of whatever it does turn out and con- 
ditions have reduced the market so that 30,000 units are all 


Lincoln Building, Los Angeles, Cal.; 1037 Henry Puilding, 


New York city 





that can be made and sold, obviously the 30,000 have got to| 


carry the wasted overhead on the productive capacity for 
turning out another 270,000 pieces. The situation bears 
some resemblance to the ordinary American today, upon 
whose shoulders governmental inefficiency and extravagance 
has saddled a tax burden equal to the amount of one day’s 
pay in four. 

Obviously enough this matter of excess capacity in in- 
dustrial plants will cure itself in time. A company bur- 
dened with too heavy an overhead from excess capacity will 
be forced out of the field or be absorbed by some other 
erganization that can use the extra plant space. Or, the 
company with acres and acres of unused space may find it 
possible to utilize at least a portion of it in producing other 
articles than its usual output. If the present depression were 
to continue and the present volume of buying and conse- 
quently of production were to become normal, it is reason- 
ably certain that we would see automobile factories devoting 
part of their space to the production of matches or cork- 
screws or shoes or what have you. We would see pickle fac- 
tories taking on a line of toothpicks and toothpick plants 





putting out bottled pickles, as local conditions indicated a | 


profit in diversified production, 

In the meantime there is a factor which fights on the 
side of plant capacity and to which we do not always give 
the full consideration that it deserves. This is the normal and 
inevitable increase in population. In 1920 our population 
total was estimated at 105,000,000. Today it is probably 
close to 130,000,000, despite the lessened rate of increase 
caused by legal checks put on inimigration. 


This year production of motor vehicles will probably run | 


to a total of between 1,500,000 and 1,600,000 units. To get a 
year level with this we have to go back to 1916 when the 
output of motor vehicles was 1,617,000 units. Our population 
in 1916 was certainly not above 100,000,000 people. It is 
obvious, then, that today 130,000,000 people are generating 
a demand for motor vehicles no greater than 100,000,000 
people did in 1916. And this is just another phase of the de- 
layed market for motor cars, which will some day break with 
a demand that will rapidly take up production capacity slack 
in the automotive factories that are left. 











SEPTEMBER TRUCK 
SALES SHOW GOOD 
LEAD OVER AUGUST 


(Continued from Page 1) 





the same territory in the month of 
August. The figure compares with 
9,013 sales in September, 1931. 

The gain in these twenty states 
in September over August works out 
at just under 10 per cent. The de- 
crease under September last year 
amounts to a shade less than 32 per 
cent. 

It is to be noted that the first re- 
ports on September truck sales a 
decrease was shown under August. 
Since then a continued improvement 
has placed September, as stated 
above, almost 10 per cent. ahead of 
the previous month. 

The present ratio of increase for 


MILWAUKEE TOOL MOVES 
TO DEFIANCE, OHIO 


Milwaukee, Wis. Oct. 13.—Ma- 
chinery of the Milwaukee Tool and 

Forge Company has been moved 
from South Milwaukee to Defiance, 
O. The company’s assets are being 
merged with those of the Pressed 
Products Company, Napoleon, O., 
and the Saturn Electric Water 
| Heater Co., Bryan, O. The new con- 
cern will open a plant in Defiance, 
O. The company, among other 
products, manufactured tools for 
the automotive industry. 

Between 50 and 75 men were 
given employment in the South Mil- 
waukee plant in normal times and 
about 100 salesmen were employed 
throughout the country. The un- 
certainty of the Wisconsin tax situ- 
ation and the hign taxes now in 
effect decided the officials of the 
various companies to locate the 
new plant sites outside the state, 





September over August, if continued 
in reports from the twenty-eight 
states still to be heard from, would 
make the total for last month about 
16,500 commercial motor vehicles. 
Considering the general trend in 
vehicle sales this fall, this accom- 
plishment by the truck division of | 
the industry is really remarkable. 


BATTERY MAKERS T0 
MEET IN CLEVELAND 


(Continued from Page 1) 





long been one of the most objec- 
tionable evils of the industry, and 
the committee on this subject has 
made an intensive study of this bad 
practice with a view to proposing 
educational steps to check its fur- 
therance. 
mendations will be a credit to the 
industry. 

Constructive and interesting re- 
ports will be rendered by the fol- 
lowing committees: Consignment 
Committee, Credit and Collection 
Committee, Data Book Committee, 
Dealer Co-operation Committee, 
Guarantee Committee, Patents, 
Compensation and Legislative Com- 
mittee, Membership Committee, 
Statistical Committee, Technical 
Committee, Traffic Committee, 
Uniform Cost Accounting Com- 
mittee. 

As this is the annual convention 
of the N. B. M. A., the regular 
election of officers will take place. 


BRITISH CARS ENTER 
CANADA DUTY FREE 


Ottawa, Can., Oct. 13.—Under the 
new tariff arrangement between the 
United Kingdom and Canada auto- 


mobiles manufactured in Great 
Britain may now enter Canada 
duty free. 


The new schedules became effec- 
tive last night, and in addition to 
automobiles the free list includes 
many products which go into auto- 
mobile manufacture, such as iron 
and steel products, textiles and 
glass. 


COMING EVENTS 








OCTOBER 
13-22—Lendeon, England. Olympia Show 
17-22—Atlantic City, N. J. National Hard 
ware Association, Accessories Branch 


NOVEMBER 
11-19—Gilasgow, Scotland. Motor Show 
14-16—Atlanta, Ga National Tire Dealers 

Association 
15-17—Houston, Tex. American Petroleum 
Institute Meeting 


DECEMBER 


%- 3—Detroit. National Standard Partr 
Association Convention. 
5—New Orleans, La. Association o 
Asphalt Pavine Technicologists. 
5- 9—New York Annual Meeting A 3 


M. & 

5-10—New York. Power and Mechanica 
Engineering Exposition. 

5-10—Detroit. Third Annua) Joint trade 
Show, National Standard Parts As- 
sociation and Motor and Equipment 
Manufacturers’ Association, Conven 
tion Hall 


JANUARY 


i-14—New York City. Nationai Automo 
bile Show Grand Central Palace 

7-15—Los Angeles, Cal. Los Angeles Motor 
Car Dealers’ Association, twentieth 
annual show 


16-23—Detroit. Highway and Buildin 
Congress 
28-Feb. 4—Chicago. National Automobil 
Show Coliseum. 
FEBRUARY 


11-18—Kansas City, Mo. Kansas City Mo- 
tor Car Dealers’ Show 
27-Mar. 14—New York City. Chemica! Ex 
position, Grand Central Palace 
APRIL 
20-21—Clevelana, O. Nationa) Petroievr 
Association, 


The committee's recom- | 


Miss Elizabeth M. Ziemer, treasurer 
of the company, stated. 


REYNOLDS SPRING CO. 
BUYS DURA _COMPANY 


Jackson, Mich., Oct. 13.—Reynolds 
Spring Company has acquired from 
the Dura Company of Toledo all 
the inventory, good will, dies, tools 
and fixtures necessary for 
manufacture of the product nation- 
ally known as “Duraware,” Charles 
G. Munn, president of the former 
company, announced today. 

Mr. Munn estimated that this ac- 
quisition will add $500,000 to Rey- 
nolds’ yearly sales. It is anticipat- 
ed that Reynolds will break even in 
the third quarter and show a profit 


in the last quarter this year, ac- 
cording to Mr. Munn’'s_ recent 
estimate. 


| APPROVE GAS TAX 
BOOST IN ALABAMA 


Birmingham, Ala,, Oct. 13 (UTPS). 
—The House committee on public 
roads and highways of the Alabama 
egislature voted favorably for the 
bill placing an additional tax of 
3 cents a gallon on gasoline sold 
in Alabama. 








the | 











GLASS INDUSTRY 
EXPECTS HEAVY 
CAR MAKER ORDERS 


Toledo, O., Oct. 13.—An increased 
demand for glass for new automo- 
bile models, based on reports of im- 
provement in the motor industry 
early next month, is anticipated in 
an announcement made by David H. 
Goodwillie, executive vice-president 
of the Libbey-Owens-Ford Glass Ca, 

Mr. Goodwillie said the company 
now has 1,100 employees. The East 
Toledo plant, he said, is operating 
at about 60 per cent. of capacity, 
and the Rossford plant at about 25 
per cent. capacity. 

Sales of laminated glass have in- 
creased about 100 per cent. over last 
year, with present prospects of 
doubling in 1933, Mr. Goodwillie 
said. 

In Rossford, where the company 
owns 120 houses, free rent and fuel 
is being provided by the company 
for about 200 families and employees 
who are not now working are being 
aided through the Rossford com- 
oe chest, the company con- 
tributing more than $1,000 a month 
, to the fund. 


‘CALIFORNIA DRAFTS” 
TRUCK REGULATIONS 


San Francisco, Oct. 13.—Conclud- 
ing an investigation of more than 
six months into the transportation 
problem in California, the Califor- 
nia Railroad Commission has draft- 
ed a program for regulative legis- 
lation to control now uncontrollable 
truck traffic. The program involves 
certification, regulation as to rea- 
sonable rates and conditions of op- 
eration and arrangement for co- 
operation of all state agencies. 


FARM WAGES 


| Washington, Oct. 13—Farm wages 

are the lowest in thirty years. Wages 
range from 60 cents a day without 
board in South Carolina, Georgia 
and Mississippi, to $2.50 a day in 
Massachusetts, the average for the 
country being $1.19 a day. 





Owners of 1,500,000 Business 
Vehicles Will Get the 
Issue of October 28 


Fleet owners having 10 or more vehicles, 


25,000 names, will receive the truck issue 


October 28. 


Only Automotive Daily News 


can provide such wide extra distribution 


at no additional cost to the advertiser. 


If you want to reach not only those owners 


but all exclusive truck dealers, important 


bus operators, 8,000 passenger car dealers 


and important factory officials, 


use that 


issue with a page at $350; half page at $175 


or a quarter page at $87.50. 


Forms close 2 days preceding publication. 


Automotive Baily News 


H. A. TARANTOUS, Bus. Mgr., 


DEROIT OFFICE: Geo. 
Fisher Building, Detroit, 


350 HUDSON STREET, N. Y. C. 


M. Slocum, Manager 
Mich. 


WESTERN OFFICE: Willard R. Cotton, Manager 
Michigan Ave., Chicago, Ill. 
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DISCUSSIONS OF MR. WOLF’S 
PAPER ON SIX-WHEEL TRUCKS 


The following discussions are on a paper presented to 
the S. A. E. transportation meeting in Toronto by Austin 
M. Wolf, New York consulting engineer, on the advantages 
and disadvantages of different forms of construction used 


in six-wheel trucks. 

H. D. Church (White Motor Com- 
pany) :—We have never used a third 
differential with any of our six- 
wheel units and have not, as yet, 
f-und any necessity for it; neither 
have we used any locking or un- 
conventional differentials in any of 
our six-wheel units with two driv- 
ing axles. Our field experience with 
the six-wheel double-driving axle 
construction to date has been satis- 
factory as regards tire wear, and we 
find that we can carry more torque 
in a given driving axle in a six- 
wheel hook-up without any inter- 
axle differential than we could carry 
in the.same axle on a iour-wheel 
installation. This probably is ex- 
plained by a certain amount of tan- 
gential flexibility in the tires, which 
permits part of the torque applied 
to the No. 1 axle to be transmitted 
through the center of the No. 2 
axle. 

W. D. Reese (General Motors 
Truck Company).—All of our six- 
wheel vehicles having two driving 
axles use an interaxle differential. 
We find this somewhat more satis- 
factory than the design where a 
differential unit is used in each axle 
only. We do not use a locking- 
device unit. 

C. B. Nash (Maccar Truck Com- 
pany):—With regard to a six-wheel 
vehicle with and without a third dif- 
ferential, our experience with jobs 
not using a third differential has 
been rather sad. We have had driv- 
ing units fail, wheels loosen up and 
tires wear excessively. Naturally, 
there must have been some loss of 
power which was not noticed. Using 
third differentials so far, we have 
had no complaints; however, our 
experience with the third differen- 
tial is only over a period of about 
one year. 

J. Wiggers (Moreland Motor Truck 
Company):—Our experience with 
the third differential has been 
somewhat limited, although we have 
a number of trucks running with 
the third differential in them. We 
have found that, when a truck is 
running on good roads and pave- 
ments, the four-wheel drive really 
is not necessary, this drive gener- 
ally being limited to trucks that 
operate in sand and bad spots or 
over dirt roads and the like. On 
trucks of this type we have found 
that the third differential is really 
a detriment unless provision is made 
for a differential lock, because it 
allows the operator to get stuck in 
the sand and bad spots the same 
as a four-wheel truck would; there- 
fore we would not recommend using 
a third differential unless a differ- 
ential lock has been installed. How- 
ever, we have found that, when 
trucks with a third differential are 
operating, the results to the truck 
seem to be less injurious, particu- 
larly when the operator starts shift- 
ing the tires around, having larger 
tires on one axle than he does on 
the other so that no uniformity 
exists. 

C. A. Peirce (Diamond T. Motor 
Car Co.):—We have never used a 
third differential in any of our 
trucks. Our first six-wheelers were 
built before the third differential in 
the presen: accepted form was avail- 
able. While isolated cases of trouble 
may have been experienced, when 
proper attention has been paid to 
tire inflation and tire wear, not 
enough trouble has been experienced 
to offset the apparent advantages of 
the six-wheel construction. We of- 
fer the third differential as optional 
equipment, but so far no customer 
has cared to use it, apparently pre- 
ferring the increased traction which 
is available without it 

W. J. Baumgartner (Relay Motors 
Corp.) :—Our opinion is that, except 


for very bad going, the trailer axle} 


is the best bet, especially when op- aah G@ietieninner Muneis:he 0 


erating on good roads. 





| much freer; that is, with uneven 


worm wheels ran very hot and the 
propeller shafts were a source of 
constant trouble. On our own trucks 
we use no other type of differential 
than the Krohn. If the driving tires 
are kept tc the same diameter and 
the truck is operated on good roads, 
the third differential may not be 
so necessary; however, considerable 
doubt always exists as to which 
axle is driving the truck. 

J. W. Shields (Firestone Tire and 
Rubber Company) :—I am mroe con- 
vinced than ever of the absolute 
necessity of a third-differentiab be- 
tween the two axles where power is 
supplied to all four rear wheels. The 
trouble that operators have had with 
units that were not equipped with 
the third differential has, in my 
opinion, been largely responsible for 
the unfavorable reports we have had 
on six-wheel operations. 

J. G. Holmstrom (Kenworth Motor 
Truck Corporation) :—We have never 
used a third differential, for the 
reason that we do not believe that 
the extra cost, weight and con.pli- 
cations are worth any advantages 
which might be gained. Without 
question, more four-wheel-drive six- 
wheel trucks without the third dif- 
ferential are operating in the North- 
west than any other, and this type 
of unit is popular here because of 
the traction required on some of the 
grades and the fact that our laws 
are very favorable to this type of 
vehicle. We are getting very favor- 
able tire mileages, from 30,0C0 to 
60,000 miles, depending on the serv- 
ice. 

With the four-wheel drive of the 
type we are using, the operator 
must use extreme vigilance in keep- 
ing all eight rear tires inflated 
evenly and the rolling radii as near- 
ly equal as possible on the tires 
on each side of the truck. If this 
is done and the entire back-end 
unit is given proper lubrication and 
adjustment, tire wear is very good 
and we have no gear troubles what- 
ever. We can detect no power loss 
in driving between a _ four-wheel- 
driving and a_two-wheel-driving 
six-wheeler, although the latter 
coasts a little easier. If the tires 
are not given proper attention, the 
results are noticed first in tire wea 
and excessive pressure on the jour- 
nals of the between-axle universal- 
joints, not particularly in the driv- 
ing axles themselves, although the 
axles will heat up very quickly with 
a flat tire. Apparently, all we have 
to gain with a third differential is 
the opportunity of being more lax 
in watching tire size and inflation, 
which is not as bad as the mechani- 
cal complications, parts, service, 
weight and cost of the third-dif- 
ferential job. 

G. A. Gemmer (National Motors 
Manufacturing Company) :—Our ex- 
perience with the Timken third dif- 
ferential has been that without this 
differential the jobs were satisfac- 
tory in the hands of careful opera- 
tors who would watch very closely 
the inflation and diameter of the 
tires. But all operators are not 
careful, and with such we experi- 
enced trouble with worm’ wheels 
burning out and the like. Our ex- 
perience has been such that we 
have made it a rule to build no six- 
wheeler without this third differen- 
tial. We have found that as slight 
a difference as \% in. in the diam- 
eter of the tires would raise the 
temperature in the rear axle from 
a satisfactory running condition to 
a temperature at which the worm 
wheel would be destroyed on a run 
of any length. Further, with the 
third differential, unless the tires 
are perfectly even, the job rolls 


tires one axle will be dragging in- 
stead of helping. 


Col. E. S. Stayer, U. S. A. ‘(Hola- 


A. C. Wollensak (Sterling Motor | ™ulti-wheei-criven chassis has been | 


Truck Co.):—Our experience with 
conventional differentials and no 
third differential was confined to 
quite a few trucks which we built. 
The operators of these trucks, par- 
ticularly in dump service, were con- 
tinually in trouble. The worms and 





the prime subject of extensive Gee | 
velopment, and as it is generally ac- 
corded that the addition of front- 
wheel driving mechanism introduces 
complexity in design, efforts tending 


(Continucd op Page 7) 
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Tribune Tower, Chicago 


1o-apple 
turnover 





You gotta consider all lines, said Mr. Mike Propodovich, 
who has a non-exclusive dealership on 42nd Street, product apples, 
I was gonna go into motor cars, but apples is easier on the capital, 
and then you ain’t got a trade-in problem. Turnover is taster too. I’m 
a action-loving guy. I buy 10 apples at 3c, lay out joc. My retail 
price is 5c, with no shading from list. If I sell 6 apples, I just break 
even—and don’t collect nothin for my entrepreneur ability, sales 
risk, and imagination. What’thell. Breaking even is bum business, 
and doesn’t keep my boy at Harvard. So I usually tries to sell seven, 
which gives a profit of 5c. or 16.7% on invested capital. And then 
say nertz, sell eight, which boosts the return to 33.3%. Then I puts 
on a drive tor the ninth, and makes 50%. And I close up with some 
bang-up ballyhoo, sell the tenth apple, and clean 66.7% profit, just 
like an old-fashioned business man. As the prof of economics at the 


Hobo U. usta say: Stewdunts, the last shirt pays for the sheep.... 


I. automobiles, like apples, the profit lies in 
the last sales! Early car sales must amortize basic costs. 
Your accountant doesn’t begin working overtime on 
the profit side—until late in the year. The last cars 
sold are the profit cars! 

The customers need cars in Autumn —as well as 
in Spring! This Fall a lot of customers can buy cars, 
who couldn’t in May. Your advertising has an easier 
selling job in a rising market! 

The New York market is rising faster than others. 
You catch the rise fastest in The News! Quicker trans- 
mission to more of the market gives quicker sales. 
Smaller pages speed your message—and cut your costs. 


The market is here! The medium 1s ready |! Consider! 


| h S News, New York's Picture Newspaper 


220 EAST FORTY-SECOND STREET, NEW YORK 
+ + Kohl Building, San Francisco 
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A. S. T. M. Committee Studying 


Spectrograph 


ic Analysis 


The formal organization of a new standing committee 


of the American Society 


Committee E-2 on Spectrographic Analysis, 
yy many of the engineers and | 


at a recent meeting attended | 


for Testing Materials, 


designated 
was completed 


technologists who have pioneered in developing industrial 


applications of this comparati 

Decision to organize the commit- ° 
tee was made in recognition of the 
rapid increase in the use of the spec- 
trograph and the necessity of cor-|! 
relating data and eventually stand- | 
ardizing methods of At the} 
meeting, officers were elected and an} 
Advisory Committee (given below) 
was appointed to steer the commit- | 
tee work. 

H. V. Churchill, Chief Chemist, 
Aluminum Company of America, 
who had served as temporary chair-| 
man pending formal organization, | 
outlined the importance of the wor 
and the role of the spectrograph in 
industry. Fundamentally, it has two| 
major functions: First, as a quali- | 
tative tool; second, as a quantita- 
tive tool. 

As a qualitative tool, the spectro-| 
graph is of primary value as an ac- 
cessory instrument to be used as an 
adjunct to other methods and modes | 
of examination, It has a definitely | 
recognized field in analytical chem- | 
istry. It is the simplest, most direct | 
and most nearly infallible method 
of detecting the presence or absence 
of most elements. It serves here in 
two main ways. It affords a simple, 
accurate and ready method for pre- | 
liminary examination of samples 
prior to actual analysis. It also is a| 
simple and satisfactory method of 
examination to be used subsequent 
to chemical analysis to ascertain | 
whether or not some element has) 
been overlooked. The second quali- 
tative use to which the analytical | 
chemist satisfactorily may put the 
spectrograph is in connection with 
the development of testing of | 
methods. In this case, the spectro- 
graph is a ready means of deter- 
mining the presence or absence of | 
many elements in particular filtrates 
or precipitates. 

The above uses of the spectro- 
graph by the analytical chemist nat- 
urally involve the development of a 
specific technique. By simple ex-| 
amination of the spectrograms one 
is able to make rough quantitative | 
deductions. The experienced spec- 
trographer is enabled with unex- 
pected accuracy to rank the ele- | 


use. 



















States 


Autocar 
Brockway 
Chevrolet 








vely new field of science. 


ments shown on the spectrographic 
plate in order of their relative 
abundance. This type of work is of 
extreme significance in analytical 
chemistry. 

The metallurgist or the metallo- 
grapher may find the spectrograph 


| of value to him in his investigations. 


Most chemical analysis are of an 
average type. By this is meant that 
chemical alalyses from the size of 
the sample necessarily involved in- 
clude rather 
terials. In the study of the constitu- 
ents of alloys or compositions at 
particular areas as at grain bound- 
aries, the local analyses made possi- 
ble by the spectograph present 


| great possibilities. 


In this modern day when the pos- 
sible tremendous influence of small 
|amounts of constituents or elements 
|has attained new conscious signifi- 
cance the role of the spectrograph 
becomes increasingly important. 

In the routine inspection or sort- 
ing of metals, the spectroscope and 
the spectrograph present many new 
possibilities. The comparison of 
the spectra of unknown materials 


| with the spectra of known or master 


samples presents possibilities for 
time and effort economy. The 
student of corrosion will find the 
spectrograph an _ interesting and 
valuable tool in the study of corro- 
sion products and of corrosion 
phenomena in general. 

From a quantitative standpoint 
the spectrograph presents many 
possibilities, most of which are not 
realized in actual practice except in 
a limited and localized manner. 

Fundamentally, quantitative spec- 
trography depends upon the relative 
intensity of the spectrum lines on 
a photographic plate. It becomes 
apparent at once that the success of 
quantitative methods finally de- 
pends upon the accurate measure- 
ment of this intensity. Therefore, 
means must be devised or utilized 
for measuring the relative blackness 
of certain photographic plate areas. 
Preliminary, of course, to such 
measurement, it is presupposed that 
there has been a standardization of 


Federal 


large amounts of ma-| 














MANY 


Company this week. 


spectrograph operation 
or film quality and handling. 
Methods for the measurement of 
line density are essentially optical 
in character. There are two methods 
in vogue in 


graphy at this time. First, there|" 


are those methods which depend 
upon simple visual comparisons 
Second, there are the methods 


which make comparisons by means 
of specialized photometric instru- 
ments. 


SUBCOMMITTEE 
ORGANIZATION 

At the organization meeting con- 
sideration was given to a subcom- 
mittee organization and it was 
decided to proceed at once with the 
formation of four groups as follows: 

Subcommittee on Apparatus—To 
outline the availability of spectro- 
scopes and spectrographs for par- 
ticular types of work, with neces- 
sary accessory equipment, with labo- 
ratory layouts, etc. 

Subcommittee on Fundamental 
Methods and Technique. 

Subcommittee on Quantitative 
Methods—To study the applicability 
of these methods to particular in- 
dustries or materials. 

Subcommittee on the Accessory 
Uses of the Spectograph—To study 
the uses with relation to metallo- 
graphy, corrosion, inspection, etc. 
COMMITTEE PERSONNEL 


The officers of Committee E-2 on 
Spectrographic Analysis are as fol- 
lows: 

Chairman, H. V. Churchill. 








and plate, 


UNIQUE FEATURES are embodied in the new drop frame 
house-to-house delivery unit announced by the Federal Motor Truck 
A combination clutch-brake and accelerator 
pedal simplifies the operation and is said to greatly reduce stopping 
time in making deliveries 


Secretary, C. C. Nitchie. 
The advisiory committee is made 
up of the above officers and, in ad- 


| dition, T. A. Wright and E. E. Schu- 
quantitative spectro- macher, 


The personnel of the committee 


includes the following: 

Aluminum Company of America, 
H. V. Churchill, chief chemist Alu- 
minum Research Laboratories, Pitts- 
burgh, Pa. 

A C Spark Plug Company, D. W. 
Randolph, Flint, Mich. 

American Brass Company, C. H. 
Davis, assistant metallurgist, Water- 
bury, Conn. 

American Hard Rubber Company, 
M. T. Hedges, Butler, N. J. 

American Rolling Mill Company, 
R. F. Mehl, Middletown, O. 

Baker & Co., Inc., H. E. Stauss, 
research department, Newark, N. J. 


Bausch & Lomb Optical Company, | 


C. C. Nitchie, industrial sales divi- 
sion, Rochester, N. Y. 

Bell Telephone Laboratories, E. E. 
Schumacher, New York city. 

The Electric Storage Battery Com- 
pany, C. A. Hall, Philiadelphia, Pa. 

Gaertner Scientific Corporation, 
Samuel Jacobsohn, Chicago, IIl. 

General Electric Company, J. A. 
Capp, testing laboratory, Schenec- 
tady, N. Y. (G. J. Steele to be active 
representative). 

Hookless Fastener Company, W. 
L. Hanseiman, chief inspector, 
Meadville, Pa. 

R. H. Leach, manager, Handy & 
Harman, Bridgeport, Conn. 

The Leeds & Northrup Company, 


| ON THE OTHER HAND | 


BUSINESS RECOVERY 

Atlanta, Ga., Oct. 13.—The nation 
looks to the South to lead the way 
in the march to economic recovery, 
E. Don Ross, president of the Na- 
tional Association of Credit Men, 


who was in Atlanta to address the 
Atlanta branch of the national or- 
ganization, asserted. 

On a transcontinental teur which 
will take him to 137 industrial cen- 
ters, Mr. Ross is making a first 
hand study of conditions in every 
locality. 

“The South, with its revival of 
the textile industries, is expected to 
lead the way back to prosperity,” he 
declared. He cited the increased 
price of cotton and the growing de- 
mand for cotton goods as indica- 
tions that economic recovery in the 
textile field is already under way. 

“The textile industry already has 
staged the greatest comeback,” he 
stated. “I might add that the oil 
business and the shoe business are 
next. Inventories generally are down 
to rock-bottom, and slow but steady 
revival of industry is bound to re- 
sult.” 





FULL TIME SCHEDULE 

Stafford Springs, Conn., Oct. 13.— 
Cyril Johnson Woolen Company re- 
| ported last night that it was oper- 
ating 100 per cent. capacity and had 
booked enough orders to carry into 
1933. Company officials declared 
that usual seasonal buying which 
occurs in June and July held off 
this year until late in August and 


September. 

“America has worn out its 
clothes,” commented one official in 
explaining the sudden activity. A 


large part of its orders are from 
Mid-West firms. . 


CHAIN STORE TAX 
New Bern, N. C., Oct, 13—The 
| City Council has passed an ordi- 
nance levying a tax of $50 on chain 
store branches in this city. 








division, research department, Phil- 
adelphia, Pa. 

National Smelting Company, F, H. 
Emery, spectroscopist, Cleveland, O. 

The New Jersey Zinc Company, 
M. L. Fuller, Palmerton, Pa. 

U. S. Bureau of Standards, W. F. 
Meggers, chief, spectroscopy section, 
Washington, D. C. 

University of Michigan, O. S. 
Duffendack, assistant professor of 
physics, Ann Arbor, Mich. 

T. A. Wright, secretary and tech- 
nical director, Lucius Pitkin, Inc., 





Vice-Chairman, O. S. Duffendack./ C. Z. Rosecrans, chief, mechanical! New York City. 























Cumulative New Commercial Car Registration Statistics, September, 1932 





States 


Willys- 
Overland 


















Delaware | | 14 | | 14; 2| l 1 | | l 2| | 4| l 2| 39|Delaware 
Florida oe 69) 6| | __88] 2/ 1 7 | ] 5| | l | 11] 189|Florida 
Georgia | 76 l 9| 2; 116) 2] 6 27 | ] | 1| ] | 2| 2| 7| 250\Georgia 
‘Minois | 1| | 169) 20 31| 2; 440) 8] 3) 59| 1} 2 12) 2) | 4) 2] 4| 7| ‘767 /Iilinois 
Maryland | 7 4 97 2| 10| 1 61 4| 10) 30) | 6) ] 7| ] 1] 2j | 3| + 245|/Maryland 
Michigan j ree 175) 4) 21] 4; «267 17] 1 38) 1| | 16/ ] | 11] 2] 1] 6, 564|Michigan 
Minnesota | | _134 11) 15 | i; ‘118; ] 1] 33| | 2) 4) 1] 6| 1 2; ~—«329/Minnesota 
North Car. | | _ 225) 1] 8] | 129) 6) 2) 17] | 1| ] | l | 13’ 402|North Car. 
North Dakotaj | 30| 1) 1} 34| 3] j 21] | 2) ] 1| | 1 | j l 94\North Dak. 
Rhode Island | 2 24 4| 5| 37| 4| | 4 | l l 2) | | | | l 82|Rhode Isl. 
S. Carolina | 53 8] 54 6] l ry 1| l | | l } | 2| 128\S. Carolina 
S- Dakota [|_| ] 25 1] ] ll 1] 10) | 1| l 1 | j | __50|S._ Dakota 
Utah | 63| 5] ] 36) 1] j 7 | | 2) | 114/Utah 

W. Virginia | 2 ] 76| ] 7| 69] 3] 1 8 | 2] l 5| l | 1| } 1] |  175|W. Virginia 
Wisconsin l l = ee meet oe 5|  318|Wisconsin 







































3746|Totals 

















Totals | | 

Delaware, ’31 | 28; 1} 34| 1| 9| | l 2| | | l l | 1| 76|Delaware, "31 
Florida, 1931 | 140) l 4] 1] —:195) 1} 13| | 2| | | | 1| 1| |  358/Florida, 
Georgia, 1931 | 1196 11] 1| 173] 5] | 20) | 1 5) 2, 8 3|  427\Georgia, 31 
Hilinois, 1931 | 2) 2; 355) 40) 53, 5| 426,  #+%So| | 64 | 6| | 14) 2| i] 12) 4) 12 47|  1120\Mlinois, 1931 
Maryland, 31 | 1 3 144) 4) 5] 1; 132/ 11] ] 33| 3| 1| 1| 16) 1] 3| 8| 2| 9| _378|Maryland, "31 
Michigan, "31 [1 |__ 340) | __ 25 | 6| 503; Ss | 56| 3| [47] a 7) 11) 1041|Michigan, 31 
Minnesota, °3 l 170] 13] 14} 2; —«190) 7| 58) | 1 1) 10| 1) | 4) 1| 8| 6| 486/Minn., "31 
N._Car., | —s—1— 328| 6 |___ 32! | 3) | 6) | | 3 4,10) _‘872|N. Car, 1931 
North Dak, 731] l 43) 5] l 5; | J 31] | i) | } j iSO 129|Nor. Dak, ’31 
Rhode Isl, “3i[ oI; SS) SC=« 3| 3] 82| 18] } 8) 1| 2 14] | | ] 1| 6| _:177\R. Ish, "31 
‘S. Car, “31 | " | 122) ! 8| i] 104) 3] ] 2| | | | I | | 3|___-243/S. Car., 1931 
S. Dakota, “31 | 48) 4 _—— a a cee ee | l ] | 4| 1| ij -116|S. Dak., “31 
UVish, St] C~aEti‘(ial’été<Cz;!SSSSCt~dYtSCS;é‘é zd”Y!!!!TC~«dY;S~*~SCSC~«YSCSCSCS~*SC<Cit*t‘ité 13) j i] } 1 2) 179\Utah, 1931 
W. Vir. "31 | 1 84) 1] 12| | 112 3] | 17 1| 6 ! 8| 1] 7 Ij -255/W. Vir, “31 
Wisconsin, "31 224) 15) 219) 1i| eee 
Totals, 1931 | 7| 10; 2444! 81; 192] 20| 2656 54| *| 434! 8| 14, 2 148 6 3| 51 33) 55| 116, 6434/Totels, 1931 


*Combined with Brockway. 
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Four lighted directional signaling 
devices for motor trucks and buses 
have been approved by the New 
Jersey Motor Vehicle Department. 

Under Chapter 137, Laws of 1932, 
no truck or bus will be granted a 
registration unless equipped with an 
approved signaling device 

The devices approved are: Safe- 










New 
and 
Na- 


turn Signal 
Jersey, 
Columbus 
tional 


Corporation of 
Signal 
Signal] 





Newark; Melas 
Oscillating 
Signal 


Device 





Columbus 


Newark, and Wichway Signal, Auto 
Signal Company, New York. 

The Safeturn Signal consists of 
one pair of illuminated semaphore 
arms, securely held in a metal hous- 
ing, which also contains the magneto 
and wire connections for the bat- 
tery of the vehicle. 

It is constructed so as to be 
weatherproof and to stand vibration. | 


} 
| 
| 


The switch is placed within easy | — 


reach of the driver. and the right} 
or left turn is indicated. The sema- 
phore arms are illuminated day and 
night. 

Safeturn Signal can be removed ! 
from the housing for cleaning and | 
oiling. 

The Melas Signal is a stationary 
arm, illuminated. It is designed to 
fit the smaller truck where not more 





Four Lighted Directional Devices 
For Signaling ; Approved m N. J. 


turn Signal, manufactured by Safe- | 


Corporation, | 
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| SLOW SPEED MOTORS 


The Sterling Electric Motors, Inc., 
Les Angeles, has added a number 
of items to its line of slow speed 
motors and speed increasers. These | 
motors are offered to meet the slow 


Service Co-ordinated Transport | Speed requirements of direct driven 


buses industrial machines, obviating belt 
The specifications require that an ‘ansmission, chain drive, ete. | 
applicant, for the approval of a sig- The gear wheels and pinions of | 
nal to be placed on the market,| these motors are of the stub tooth 
must first have the device tested at| Cutting machines. The gears are 
the Electrical Testing Laboratories.| tYP€, generated in precision gear | 
New York city. Upon completion of of large diameter and are made 
, from chrome nickel steel. The | 
gears run in an oil bath. Filling, 


overflow and drain plugs are pro- 
vided. Anti-friction ball and roller | 
bearings are used throughout 

Thrust loads of gears are ar- 
ranged to equalize each other where 
more than one reduction is used. 


The shafts are of heat-treated, | 
special chrome nickel or §S. A. E. | 
1045 steel, as needed, ground to 
size 


Double oil seals are provided on 
incoming rotor and outgoing power 
shafts—the first a lubri-seal and 
the last a Gits seal insuring an 

Sterling speed increasers are also 
absolutely oil tight case. 
available in speeds up to 6,000 r. p 
|m.—all incorporating the same 
| features as the slow-speed motors. 
Sterling slow-speed and_ speed 
increaser units can be built on 
three-phase, squirrel] cage. slip ring, 
special or single phase motors, etc. 





Melas 


the test, a written request for ap- 
proval should be forwarded to Com- | 
missioner Hoffman, accompanied by 


|a complete device and a copy of| Shafts can be furnished any rea- 
the laboratory report. high-torque, 2, 3 or 4 speed motors, | 
The act under which the direc- | sonable length to ocoz:der. Motor | 


shafts can be extended on opposite 
end providing one low and one high 
speed if desired. Geared heads can 
be put on both ends of motor to 
provide two slow and _ different 
speeds if desired. 

In most cases gear bracket can | 
be rotated 90 degrees or more. | 


tion signs have been ordered by the 
department provides that the signal | 
required shall be given either by the | 
|} means of the hand and arm herein 
| specified, or by an approved signal 
device which shall be lighted dur- 
ing the period from one-half hour | 
after sunset, and at such other times 
that substantial objects are not 


CONVEYOR BELT BOOK 


Conveyor belt problems in many 
| industries, advantages of the belt 
conveyor, details of belt construction 
and suggested applications are dis- 
cussed in “How Shall We Handle 
It,” a recent publication of the Dia- 


jt 


der widely divergent conditions, the 
booklet shows how the question of 


; ; it 
economical handling of many types | 





on the adcition of a third differen- 
| tial between the rear axles in a| 
bogie. 
| Stand, unless sounder reasons for 


able adjunct 
|at controilea rates of speed, where 
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New Oil Conditioner 





The Mechiana Products Corporation, Michigan City, Ind., is putting 
out a new oil conditioning unit. This device under the H-W filtering 
principles is attached direct to the crankcase, avoiding exposed tubing. 
Control valves in the base of the casting operate automatically to take 
care of excessive low temperature conditions. Either one or both oil 
filter and oil cooler can be by-passed until temperature changes bring 
about and establish proper flow. Both units can be removed for cleaning, 


DISCUSSIONS OF MR. WOLE’S 
PAPER ON SIX-WHEEL TRUCKS 


(Continued from Page 5) 


oward simplicity have been para- degrees. We feel that the same gen- 
;mount. With that reasoning in| eral conditions will eventually pre- 
‘ | vail i reg -ontrovers 

|mind, we looked with great disfavor ail in regard to the ‘ ntrover y 
over its use in the six-wheeler in 


| military operations. 

Company A (Milk):—The mainte- 
nance superintendent, who has, per- 
haps, had more experience in oper- 


We 1remain adamant in this 


|mond Rubber Company, Inc., Se Soe utes one ating six-wheel trucks than any 
| Akron, O. ee eee mt deve -_ in atin |other individual in Chicago, gave 
| Profusely illustrated with pictures | dis a Pn ge a = oe oe — the following viewpoints: 

| showing conveyor belts in action un- rates of speed, it is possibly a va The company operates long-dis- 


lilitary operations , 
In military ope tance milk trucks, seven trucks with 


Single drive, or four-wheel type of 


ier replacements are as frequent as y 
pu q truck; five six-wheel trucks with 


: safety requires, we are positive that , 
of materials has been answered by aed differential . not only four-wheel worm drive, dual tires; 
a large number of plants. oe ee pt q | five six-wheel trucks, single worm 

Wichway | Specific plant problems, adapta- | U2necessary but is an unwarranted | 5. / ith trailing dle and 

; : a pans S, acapta- | expense in initial cost and upkeep|@™Ve, with trailing axle and dual 
clearly discernible from a distance | bility and versatility of the belt con- land. in fact. a detriment to the suc- | tires, and two six-wheel trucks, 
of 300 feet. veyor and use of conveyor belts in| (0-44) operation of the chassis chain drive, with trailing axle. on 
When a vehicle is so constructed | the cement industry, metal mining | “yo i obored through years of dis- | Single solid tires. In this last case, 


or loaded as to prevent the hand 
and arm signal from being visible 
to the extent of fifteen inches, both 
to the front and rear, the signals | 
shall be given by some device which | 


and refining, brick and clay plants, 


sand, gravel and crushed rock oper- | 


ations, construction work, food and 
canning industries, coal docks, grain 
industry and a wide veriety of other 


cussion, similar in character, 
cerning the requirement 


differentiaits between the 


con- 
of third 
driving 
|}axles in four-wheel four-wheel-drive 





| chassis—in this design, to be in- 





the driving-axle tires are two inches 
|wider than the trailing-axle tires. 
The trailing axle was applied after 
the original purchase of the truck, 
|the objective being to meet state 
|load law specifications. 

The favored tire size is forty by 
jeight inches, high pressure. The 
;operator does not believe that he 
;gets as much sway from this tire 
|size as on balloon tires of corre- 
|sponding carrying capacity, espe- 


The Columbus Oscillating Signal | 
has a fourteen inch arm that wig- 
wags up and down while in opera- 
tion and is adapted for use on any 
type of vehicle with large van bodies 
and also on trailer units. 

The Wichway Directional Signals | 
are vacuum operated and are the 
Same as are now in service on Public 


















by the commissioner of motor ve- 
hicles and has been specifically ex- 
empted from the provisions of the 


| section, 


The act further provides that the 
commissioner of motor vehicles shall 
not issue a license for any vehicle 
unless the provisions of the law 
have been complied with. 








has 2 : : -t-| applications are described with a pais > i ee 
Se ee ee = wealth of pictures. a ee oe 7 | 
ing with the act, every commercial | on its face as that in connection 
perme — in ~— Jersey, in- | SIGNAL DEVICE |with the six-wheeler. An extensive 
Safeturn ahs a oak one 3 ee oe eee 
than nine and a half inches is re- | equipped with a signal device, un-| The Connecticut Telephone & | we further watched with interest 
quired to signal turns and stops. less the vehicle has been examined | Electric Company, this city, has ithe results of a comparable test con- 


|started production on the Bolton 
| Safety Signal, a directional signal 
|light for use on all types of motor 
| vehicles, according to Hal P. Shearer, 
president. 

The device was first patented by 
'the Bolton Safety Signal Company 
{of Memphis, Tenn., hence the trade 
name. It is composed of four lights, 
one on each fender, and is operated 
whether automatically from. the 
steering apparatus or manually by 
|the driver. A turn of ten degrees on 
the wheel causes the lights to flash, 
indicating whether a right or lei. 
turn 

Norris C. Flagg, sales manager, 
said the signal neets specificat'~ns 
prescribed by the New Jersey Legis- 
lature, which recently enacted a law 
making it compulsory ‘o equip com- 
mercial vehicles with directional 
lights. It has also been approved 
for passenger cars and trucks by the | 


| 


motor vehicle department of New 

York state. | 
OIL TEST DEVICE 

Milwaukee, Wis., Oct. 13.—The | 


Oil-Selectometer Company has been 
formed here to manufacture a ma- | 
chine for testing automobile oils. 


j}entials be 


‘inches and cramping angles of 32} 


cially where the tires are subjected 


ducted commercially, several chassis to a liquid load, as they are in this 





lof this type being operated daily | operation. 
lup and down a 67-mile winding 


;grade hauling cement to one of the (To be continued) 
| Western hydroelectric projects. It 
was the first time that balloon tires 
|had been resorted to on commercial 
equipment of the four-wheel-drive 
type. After 33,000 miles of operation 
ion original equipment, we believed 
ithe commercial interests were aware 
lof the fact that it could hardly be | 
considered a necessity. 

Another branch of the War De- 
| partment recently purchased a num- 
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| BROCKWAY 
TRUCKS 


Performance Record is 
backed by three score years 








| ber of six-wheelers from a very re- | of manufacturing experi- 
putable commercial source. They | ence in the vehicle indus- 
'came equipped with third differen- | try, 23 years of which 


progress have been devoted 
exclusively to the building 
of BROCKWAY TRUCKS. 
What Brockway Trucks 
are doing for others they 


tials. We have subsequently been 
led to understand that the depart- 
ment desires that the third differ- 
removed as an annoy- | 
Commercial interests finally 


ance. 


conceded the point that in four-| ail as te wan 
wheel-drive equipment, in wheel : . 
bases over 130 inches, and of not} 


Brockway Motor 
Company, Inc. 


Main Office and Factory 


|} Cortland - - New York 


Va” 


over 22-degree front wheel cramp, | 
third differentials were evidently 
not required. Today, we are suc- 
cessfully operating equipment of this 
character in wheel base of 106 


















Since April 1, 1932,when 


AUTOMOTIVE DAILY NEWS, FRIDAY, OCTOBER 14, 1932 


Liberty was acquired by 
new management 


140 New Advertisers 
154 New Products 


Have Swung into Liberty 


Below 1s a Partial Lust: 


COMPANY 


Association of Soap & Glycerine Mfrs. 


Bristol-Myers Co. 
Fred G. Clark, Inc. 


Conrad Razor Blade Co. 


Crosley Radio Corp. 
Frostilla Co. . .°. 
General Electric Co. 


General Foods Corp. 


H. J. Heinz Company 


International Silver Co. 
Johnson & Johnson . 
Kroehler Mfg. Co. . 
Lambert Pharmacal Co. 


G. & C. Merriam Co. 
Philip Morris & Co. 


National Biscuit Co. .; 


North American Accident Insurance Co. 


+. 
. 


Penn. Grade Crude Oil Assn. 


Provincial Tourist Bureau of Quebec 


Radbill Oil Co. 


Raybestos-Manhattan, Inc. 


RCA-Victor Co. . 


Rex Research Laboratories 
Seiberling Rubber Co. . 
E. R. Squibb & Sons. 


Stadium Underwear Co. 
Union Pacific Lines. . 


United Drug Co.. « 3 


Vick Chemical Co. : 3 


Wm. R. Warner Co. ;: 


- 


7 ef © oe 


- 


. 


PRODUCTS 


G. P. A. Radiator Glycerine 
Ingram’s Milkweed Cream 
Hyvis Motor Oil 
Conrad Blades 
Electric Refrigerator 
Brushless Shave 
Refrigerator 

Hotpoint Coffee Maker 
Hotpoint Iron 
Hotpoint Range 
Hotpoint Toaster 
Maxwell House Coffee 
Post's Bran Flakes 
Postum 

Spaghetti 

Baked Beans 

Sterling Silver 

Modess 

Furniture 

Masso Tooth Brush 
Listerine Shaving Cream 
Dictionary 

Marlboro Cigarettes 
Shredded Wheat 
Insurance 

Motor Oil 

Travel 

Penn-Rad Motor Oil 
Raybestos Brake Lining 
Radio 

Fly-Tox 

Seiberling Tires 
Chocolate Vitavose 
Adex Tablets 

Squibb Dental Cream 
Squibb Aspirin 
Stadium Pajamas 
Travel 

Rexall Orderlies 
Treatment 

Sloan’s Liniment 


—— 
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Liber ty. «« America’s BEST READ Weekly 
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Advertiser: Camels 
Agency: Erwin, Wasey & Co. 
Space: Back Cover 

Attention Value: 53% better than 
average page in one weekly and 
40% better in other weekly 

















2 Advertiser: Grape-Nuts 
Agency: Young & Rubicam, Inc. 
Space: 2-Color Page 


Attention Value: $3% better than 
average page 








Liberty 
LOSES 
This Week 


This is the Third Week out 
of the Twenty-three weeks 
surveyed, where all page ad- 
vertisements in Liberty had 
Jess attention value than in 
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other weeklies. 
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Average Page Advertisement 
in Liberty 


Per Cent of Extra 
Persons Noting 
ver Oo 
Second 
Weekly 
25% less 


This Week 
(Oct. 1 
4% less 

47% 


issues) 
22 weeks 
to date , 13% 
(Average of White surveys) 
Projection of 
Extra Volume of 
Persons Notiog 
Over 
Secoad 
Weekly 
323,378 less 


to date 201,299 235,128 
(Average of White surveys) 


This Week 
(Oct. t 


issues) 348,568 less 


22 weeks 


yl 





Winssiny 2 canes the dassond of any cur proed above 





Advertiser: Buick 

Agency: Campbell-Ewald Co., Inc. 
Space: 4-Color Center Spread 
Artention Value: 50% better than average page 


